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NBCP Members Approve Changes
The NBCP members have approved changes to the current administra- to the New Brunswick Farm Products Commission to have the changes
tion of the association.
implemented. The Farm Products Commission will review the request,
which it is expected to accept. The request for change will then be sent
Plebiscite vote results were tallied in early September and members to the commission lawyer for a draft of the new regulation. The provoted strongly in favour of the proposed changes to the regions. The cess can take up to a year.
change falls under N.B. Regulation 2001-47 under the Natural Products Act, Filed June 27, 2001 - Cattle Plan Administration Regulation. Once the Farm Products Commission has approved the change, the
NBCP board will begin planning for its annual general meeting and
The approved reorganization of the NBCP will result in better produc- changes to the districts.
er representation at the board level and producer engagement in the
industry. Changes also include the reorganization of the NBCP dis- Cedric MacLeod, the NBCP's co-ordinator of strategic opportunities,
says the new operations model means producers, dealers and industry
tricts and the inclusion of an annual general meeting.
partners will have a greater opportunity to work together to increase
While the changes have now been approved, the changes will be rolled producer engagement and grow the provincial beef industry.
out gradually over the next several months. The first step is a request

New Levy Price Starts Jan. 1
Starting Jan. 1, 2017, each cattle producer in New Brunswick is re- creased operational load at the head office, made the important decision to increase the provincial check-off at the same time, increasing
quired to pay $6, plus HST, on each animal they sell.
from $2 a head to $3.50, plus HST. This is the first time since a nationThe levy increase is a result of Canada Beef Inc.'s review of market al levy was implemented in 2002 that it has increased.
development needs of the Canadian beef sector. Their levy portion of
the national check-off increases from $1 to $2.50, plus HST, beginning The seller is responsible to pay the levy and the purchaser of the cattle
is responsible to collect it and remit it to the NBCP office.
Jan. 1, 2017. The NBCP, based on its sector expansion plans and in
As always, producers are
required to sell animals only
to licensed dealers and need
to ensure dealers are indeed
licensed and in good standing
with the NBCP prior to
reaching an agreement. Dealers are issued certificates by
the NBCP and should produce them upon request.

Courtesy of Canada Beef

The NBCP reminds producers should only sell to reputable livestock dealers and not
offer credit to any dealers,
unless there is a contract
stipulating that ownership of
the animals is retained by the
seller until payment is received in full, which means
the seller has the opportunity
to reclaim the cattle. Not
extending credit is just good
business, the NBCP states.

Page 2

NBCP Board of Directors
District 1: Trevor Welch
Tel: 246-6000/Cell:328-5393/
Email: trevor@welchsurveys.ca
District 2: Ben Alward
Cell: 324-5357/
Email: benalward@hotmail.com
District 3: Bobby Ouellette
Tel: 473-6375/Cell: 479-2881/
Email: rhbo@nb.sympatico.ca
District 4: Richard Siddall
Tel: 622-1209/Cell: 251-0811/
Email: residdal@xplornet.ca
District 5: Nathan Phinney (chair)
Tel: 939-0993/Cell: 536-7563/
Email: phinney.nathan@gmail.com
District 6: Bruce Hickey
Tel: 523-7543/Cell: 523-8629/
Email: brucehickey1@hotmail.com
District 7: Scott Young
Tel: 385-1912/Cell: 999-1912/
Email:
thomasscottyoung@gmail.com
District 8: Donald Bettle (vice)
Tel: 832-5740/
Email: dgbettle@xplornet.ca
NBDF Rep: Nick Duivenvoorden
Cell: 522-8230/
Email:
shoreviewholsteins@gmail.com
Canada Beef Rep:
Jennifer MacDonald
Tel: 955-1989/Cell: 381-1555/
Email: jenimac@nb.sympatico.ca

New Brunswick
Cattle Producers
P.O. Box 1567 Fredericton, NB
E3B 5G2
Email: nbcattle@nb.aibn.com
Phone: 458-8534 Fax: 453-1985

Office Manager:
Brenda MacLoon
PID Project Manager:
Paul Breau: 470-8134
nbcattlepbreau@gmaill.com
Strategic Opportunities Coordinator:
Cedric MacLeod
Administrative Officer:
Alexandra Johnson

Chairman’s Message
As we move from summer
to fall, we can look back on
the growing season and,
regarding the weather, see
we have nothing to complain
about.
Warm and dry, we could
have had a little more moisture in some parts, but now
we’re just being fussy. Coming into fall is a busy time
for most of us. We’re harvesting grain, gathering
calves to head off to market and seeing the cows
come closer to home.

For those of us fortunate enough to attend, we
realized we are a big country with regional challenges and we have to work together to help all
provinces. We in the east coast are a very small
cog in the Canadian cattle industry, but even
small cogs play a big part in the running of a system.
New Brunswick was very well represented, as
well as the rest of the Maritimes, and the people
did a bang up job of addressing our issues and
concerns.

My hats off to all involved. Issues like national
programming (i.e. price insurance) were brought
up and are being looked at, levy issues were adWe at NBCP also have lots going on. I hope that dressed and much more. I ask that you producers
you all voted on the plebiscite that was sent out continue to support the directors you have elected
some time ago and returned it to the office.
as well as NBCP moving forward as we are dealing with a complex industry in a very complex
These changes are to keep up with challenges and time.
progress we face. The rezoning will allow us to be
more efficient at NBCP, as well as be able to I assure you that from my experience of being
reach out to more producers, dealers and others around the Maritimes and the rest of the country,
involved with industry.
the producers in N.B. are being very well represented and our voices are being heard.
Communication may not seem like an important
topic, however, it is the link to success that we I hope to see everyone at the fall regional meetneed to keep building on. An example of this is ings and have this communication that we at
through the Maritime Beef Council, which now NBCP are asking for.
has N.S., N.B. and P.E.I. cattle producers and
government staff talking and working well togeth- Please have a safe and wonderful fall, and let’s
er. The same communication and collaboration is hope that calf and feeder prices stay strong.
needed at our national level.
This was very evident at the first ever Canadian
Beef Conference that was held Aug. 8 to 12 in
Calgary.

Fall Regional Meeting Schedule

Nathan Phinney

All meetings begin at 7:30 p.m.

Thursday, Oct. 13 - District 7, Keswick Ridge Hall
Monday, Oct. 17 - District 6, Expo Kent Center Meeting Room
Tuesday, Oct. 18 - District 4, Hall in Nappan
Tuesday, Oct. 25 - District 3, St. Basile Church Hall
Wednesday, Oct. 26 - District 1&2, Wicklow Agricultural Office
Tuesday, Nov. 1 - District 5, Moncton Agricultural Office
Wednesday, Nov. 2 - District 8, Sussex Agricultural Office
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Market Opportunities Open for N.B. Producers at ABP
Atlantic Beef Products Inc., located just across the Confederation According to Andrews, half a dozen N.B. producers have already
Bridge in Albany, P.E.I., is growing its sales and markets and is ac- joined the program, “pushing upwards of $5,000 into the industry for
tively seeking to build direct relationships with producers all over N.B. producers.
Atlantic Canada.
It’s a way to build a brand and
Producers interested in booking cull cows or finished beef can contact pass premium back all through the
ABP’s livestock co-ordinator, Ryan Ferrish, at 902-432-4350.
supply chain,” explains Andrews.
“We try to book cattle by Wednesday for the following week so that Contact Andrews for further inforwe can plan our supply and balance it with our sales demand,” says mation on farm audits and the CIB
program at bandrews@abpi.ca or
Bruce Andrews, ABP’s procurement and logistics manager.
call him at 902-437-2727.
Another potential P.E.I. market for N.B. producers comes with ABP’s
recent expansion of the Certified Island Beef (CIB) program to include Andrews also sends out direct
communications, including weekly
feeders from all of Atlantic Canada.
updates on pricing and future marTo be part of the program and qualify for $10 per feeder payment, N.B. ket forecasted prices, that can be
producers must sell their feeders to a Certified Island Beef feedlot on received by becoming part of his
the Island.
producer e-mail list.

Easing the Levy Administration Load for Dairy Farmers
NBCP heard from dealers and dairy partners that levy collection for Cedric MacLeod, the NBCP's co-ordinator of strategic opportunities,
cull and bob calves is administration-heavy, so it's exploring solutions. says it's important to recognize the difference in sales methods between beef and dairy farmers. While beef farmers tend to sell large
groups of animals a few times a year, dairy farmers sell small groups
of animals each week, thus increasing the amount of paperwork dealers are required to fill out for levy remittance to the NBCP.
One option to consider is using a program similar to one in Nova Scotia with a voluntary, opt-in, formula-based annual payment program.
For example, over the span of a year, a dairy farmer could have 30
bob calves and 30 cull cows a year with the levy adding up to a few
hundred dollars.
Instead of the levy being paid every week when sales are made to the
dealer, a program may see the provincial dairy association administer
an annual payment in an agreement worked out with the farmer.
The NBCP says it's committed to lightening the administrative load of
the levy payment for dairy farmer members and looks forward to
working collaboratively with the Dairy Farmers of New Brunswick to
explore this option and create a go-forward plan.
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Building a Foundation for Collaboration
New Brunswick, Nova Scotia and Prince
Edward Island beef industries continue to
collaborate through the Maritime Beef
Council.

the council is working to implement regular
regional research projects and expand operations of the Maritime Beef Test Station,
create a research hub in Nappan where producers can learn about low cost expansion
Research projects and professional develop- production models, animal feeding and husment programs are under development and bandry.

The partnership, called the Maritime Beef
Sector Development Strategy, is a result of
growing opportunities to supply the beef industry, both in Atlantic Canada and Ontario.

Maritime Beef Council Research Update

Industry leaders identified issues currently
limiting growth, such as lack of cattle to use
available cropland, and saw the opportunity
for co-ordination, education and cohesiveness
in the Maritime beef sector, explains Cedric
MacLeod, the NBCP's co-ordinator of strategic opportunities. Enhanced forage production, increasing the herd size and growing
exports all work towards generating economic
activity in the province, MacLeod says.

Researchers are gearing up to start another
season of bull testing to measure bull perfor- “Feed efficiency testing is beneficial to the
mance, including residual feed intake (RFI) Maritime beef herd to identify feed-efficient
and reproductive performance.
breeding stock which may pass on this trait
to their offspring,” says Crane. “This can
Ellen Crane, the general manager of the improve the feed efficiency of the Maritime
Maritime Beef Council, explains they do the beef herd and help producers save on feed
annual testing from November to April and costs.
have collected bull performance data for the
past 40 years. For the past three years, re- “This also contributes to the production of a
searchers also completed the breeding “green” herd since these animals require less
soundness evaluation to look at traits such as inputs and have been shown in some studies
semen quality and scrotal circumference.
to produce less methane."
“We do the tests to determine whether the
bulls are fit so producers know they are
purchasing a bull of quality,” says Crane.
In the past two years, researchers have also
done heifer tests to measure RFI. As part of
her masters studies, Crane was involved in
doing some blood analytes to look for indirect assessments of RFI.
“Because feed efficiency testing is an expensive process, we wanted to see if we could
find an analyte that could measure feed efficiency in a blood test which would be easier
and less expensive,” says Crane, adding they
did find some indicators but more evaluation
is needed to see if it can be done on-farm.
They hope to do that in 2017.
There is also interest in looking at forage
research since there is an interest in foragefed beef in the industry.
Research like these projects is an important
part of the Maritime Beef Council’s goal
to grow the region’s cow herd by 20,000
head in the next 20 years.

Maritime Beef Conference
Best Western Glengarry, Truro, N.S.
Learn, network & connect with others
in the Maritime beef sector during
workshops & panel discussions
Knowledge
Markets
● Insights
● Efficiencies
●

March 17 & 18,
2017

●

Watch your email &
www.bovinsnbcatle.ca
for complete details
Presented by the Maritime Beef Council

Current plans stand at having heifers at the
Nappan Test Station next spring. Also under
development are options to create a Maritime
Beef School, where a series of professional
development sessions would help farmers
improve their business skills. Conversation is
also underway with Agriculture and AgriFood Canada on how to best acquire learning
and extension services to engage producers.
"The industry has matured and we can start to
work together to create a development strategy," says MacLeod. "We're creating opportunities that minimize the challenges producers
face on a day-to-day basis."

